Please indicate what band your age falls into
57 responses

@ 18-34
@ 35-44
@ 45-60
@61+



What job title best describes your role within the company?
57 responses

@ Founder/Co-founder
@ Chairman, CEO, Managing Director
@ CMO, Marketing / Sales Director, Head

of Marketing
m @ Marketing Manager, Brand Manager,

Marketing Executive




What is your main interpretation of the phrase 'ethical marketing'?
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Of the following phrases, which best match your interpretation of ‘ethical marketing’?
57 responses

A philosophy a company with a
conscience adopts that informs...
Actively choosing marketing that
helps and informs, rather than...
A marketing strategy to position
one’s brand positively in the mi...
An approach companies choose
to promote to generate custom...
Marketing spin to appear
favourable and moral in the ey...
A bandwagon companies jump
on to keep up with the pressure...

45 (78.9%)

25 (43.9%)

9 (15.8%)



In your view, how ethical is the marketing industry?

57 responses

30

10

5 (8.8%)

19 (33.3%)

29 (50.9%)

0 (0%)




How often do you notice examples of unethical marketing?
57 responses

@ Regularly i.e. At least once a week

@ Somewnhat regularly i.e. Once a month
@ Occasionally i.e. up to four times a year
@ Very rarely i.e. once or twice a year

@ Never



What do you think the primary purpose of marketing should be?

57 responses

@ To deliver a profit to the business

@ To be persuasive

@ To inspire change

@ To challenge opinions

@ To change opinion of a brand / business
@ To grow social media followers



To what extent do you view ethical and sustainable business practices to be a competitive

advantage for organisations today?
57 responses

30

26 (45.6%)

23 (40.4%)
20

10

5 (8.8%)



To what extent do you view ethical and sustainable business practices to be a competitive

advantage for organisations in 10 years time?
57 responses

30

25 (43.9%)
20

19 (33.3%)

10

7 (12.3%)
5 (8.8%)



What'’s holding companies back from doing ethical marketing?

57 responses

Opens up opportunity for scruti...
There is no blueprint to follow
The ad platforms have too muc...
It's too expensive

Under pressure to deliver imme...
Lack of legislation

It appears insurmountable to b...

0

10

13 (22.8%)

16 (28.1%)

13 (22.8%)
15 (26.3%)

20

22 (38.6%)

30

31 (54.4%)

36 (63.2%)

40



Why would you consider doing ethical marketing?
57 responses

It's the right thing to do

It creates more loyal customers

| believe in it

Because it's what consumers e...
It's become a hygiene factor 10 (17.5%)
Because I've experienced unet...

9 (15.8%)

To protect our children 11 (19.3%)

30

35 (61.4%)

30 (52.6%)

40

42 (73.7%)

50
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